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Ultimate Guide to Local Business Marketing Perry Marshall
2016-01-18 MASTER LOCAL SEO AND REACH THE RIGHT
CUSTOMERS EVERY TIME With Google, Yahoo!, and Bing returning
local businesses as results on more than a billion daily searches,
Google Adwords expert Perry Marshall and lead generation expert
Talor Zamir introduce you to the basic framework behind a
successful local SEO campaign. From deﬁning local search--often
confused with paid search and search engine marketing--to local
listing and reviews to social outreach and eﬀective content
development, this guide delivers the tools to build an entire local
marketing campaign. You'll learn how to: Capture high-quality
leads from Google AdWords and Bing in 48 hours Master the
components of a high-converting campaign and get the most bang
for your buck Harness mobile search advertising and Facebook ads
for maximum results
Eﬀective SEO and Content Marketing Nicholas Papagiannis
2020-02-26 Get beyond the basics and see how modern-day users
are reimaging the SEO process SEO is often underutilized and
overlooked across the marketing realm today. SEO is not merely
trying to improve your website ranking on Google, but it can spark
and optimize ideas. Above all it can help improve the amount of
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free traﬃc coming to your web properties. This book provides you
with a comprehensive approach to make sure marketing spend is
utilized as eﬀectively as possible and deliver the best ROI for your
brand and business. Maximizing your organic (free) traﬃc
channels should be a top priority and this book will provide you
with insight on how to do that. From working with social media
inﬂuencers to steering creative ideas and campaigns, modern day
SEO requires a full-service perspective of marketing and its
processes. General education on SEO and organic content marking
Understanding which search engines to focus on How SEO and
content can solve business problems Building a new brand
through SEO and content Identifying who your true competitors
are Which Analytics reports you should be regularly monitoring
How to establish research channels that can inform your business
initiatives Building personas and audience purchase journeys
Prioritizing locations, demographics and countries What needs to
be in place to maximize free traﬃc levels to your brands assets
Understanding all the key tasks and attributes for an eﬀective
content program Data-Driven Content: Detailed instruction on how
to use data to inform content responses, ideas and asset types
Understanding diﬀerent content asset types from standard items
like articles to highly advanced assets like ﬁlms, podcasts, white
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papers and other assets Calculating ROI for SEO and Content
initiatives Small business marketing via content and SEO and
having the right small business mindset for success Website and
content design considerations (accessibility, principles of
marketing) Optimizing for the future and looking at other search
venues Amazon Optimization YouTube Optimization App Store
Optimization (ASO) Podcast Optimization Optimizing Blogs and
other oﬀ-site content Prepping and optimizing for the newest
technologies, including voice search, artiﬁcial intelligence, and
content discovery vehicles How to build an optimization path and
programs that drive results and manage risks In addition to
learning the most eﬀective processes to structure your SEO, you
will have access to bonus materials that accompany this book
which will include worksheets, checklists, creative brief examples,
quizzes, and best interview questions when hiring an SEO
specialist. Modern-day marketers, business owners, and brand
managers, this book is for you!
Get to the Top on Google David Viney 2008-03-27 From one of the
United Kingdom's leading search engine optimzation (S.E.O)
experts who has worked with major companies like Amazon.com,
the most comprehensive, accessible and up-to-date guide to S.E.O
available. Written in a readable style for the beginner, but at the
same time comprehensive enough for the skilled marketer, Get to
the Top on Google will show businesses, both large and small, how
to improve their search engine rankings, leads and sales. Get to
the Top on Google is the ﬁrst book to comprehensively address all
aspects of modern day search marketing through a genuinely
structured methodology, including an assessment of the impact of
Web 2.0 on internet marketing strategies. It includes a seven-step
approach to search engine optimization and website promotion,
tried and tested tips and tricks to achieve top rankings on Google
and other search engines Readers will be beneﬁt from a free 6month membership to the author s S.E.O Expert Services Thinking
of search engine optimization is like cooking a meal. Keywords and
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key phrases are your ingredients. Discovering phrases that pay is
all about ﬁnding the right key phrases for your business, then
deploying the for best eﬀect in your site and campaign. Courting
the crawl explains how to help Google ﬁnd your pages and index
all of them appropriately, through building the right technical
foundations and structure for your new or existing website.
Priming Your Pages covers the S.E.O art of page copy-writing and
includes deploying your phrases that pay through your site and
manipulating Google search engine results pages. By landing the
links in a well-managed link-building campaign you can go from an
also-ran to world champion by establishing both the importance
and relevance of your site.
EMarketing Rob Stokes 2009-09-01
White Space Is Not Your Enemy Kim Golombisky 2017-02-17 White
Space Is Not Your Enemy is a practical graphic design and layout
guide that introduces concepts and practices necessary for
producing eﬀective visual communication across a variety of
formats—from web to print. Sections on Gestalt theory, color
theory, and WET layout are expanded to oﬀer more in-depth
content on those topics. This new edition features new covering
current trends in web design—Mobile-ﬁrst, UI/UX design, and web
typography—and how they aﬀect a designer’s approach to a
project. The entire book will receive an update using new
examples and images that show a more diverse set of graphics
that go beyond print and web and focus on tablet, mobile and
advertising designs.
Consultants & Consulting Organizations Directory Cengage
Gale 2009-05-08
The Ultimate Sales Letter Dan S. Kennedy 2011-02-14 An
updated guide to creating an eﬀective sales letter explains how to
take full advantage of this powerful marketing tool by writing a
letter that will actually get read, generate leads, and make money,
providing a step-by-step tutorial in developing the right sales letter
for any business. Original. 35,000 ﬁrst printing.
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The Copywriter's Handbook Robert W. Bly 1990-03-15 A book
for everyone who writes or edits copy, it reveals dozens of
techniques that can help you write ads, commercials, and direct
mail that get more attention and sell more products.
The Ultimate Web Marketing Guide Michael Miller 2010-10-29
EVERYTHING YOU NEED TO KNOW ABOUT WEB, MOBILE, & SOCIAL
MARKETING! Your expert, up-to-the-minute, A-Z reference & howto guide Choose the right goals, media, & tools Plan, execute,
measure, & optimize Avoid costly mistakes! Now, one amazing
book brings together ALL the reliable, detailed information you
need to make the most of web, online, mobile, and social
marketing. It’s ALL here: SEO, pay-per-click, mobile marketing,
social media marketing, “PR 2.0,” analytics, email marketing,
YouTube videos, Twitter and Facebook, blogs, podcasts, and much
more. Discover how to choose the right approaches, combine
them into a coherent, optimized strategy, and measure your
results. Find realistic answers to your most crucial questions...get
“from the trenches” insights that save you money...learn to drive
more value faster. THE ONLY COMPLETE WEB MARKETING
REFERENCE YOU NEED. CUTTING-EDGE COVERAGE OF THESE
TOPICS AND MUCH MORE: Creating eﬀective web/online marketing
plans and budgets Integrating online and traditional marketing
Designing great sites--including ecommerce sites Getting
actionable answers from web analytics Proﬁting from search
engine marketing (SEM) and optimization (SEO) Executing winning
pay-per-click and display ad campaigns Developing eﬀective email
lists and campaigns Building two-way conversations with
customers and prospects Marketing on Facebook, Twitter, and
other social media Creating an online PR media room Marketing
through YouTube and podcasts Selling through iPhone and Android
apps Managing web/online marketing coherently and eﬃciently
Tracking performance--and improving it! Technical accuracy
guaranteed by Econsultancy’s Rebecca Lieb
The Architecture of Persuasion Michael Masterson 2009 Using
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the metaphor of an Indiana Jones-type archeology professor on a
quest, Michael Masterson describes speciﬁc techniques and overall
strategies on how to improve and construct a powerful sales letter.
The Business of Being a Writer Jane Friedman 2018-03-16 Writers
talk about their work in many ways: as an art, as a calling, as a
lifestyle. Too often missing from these conversations is the fact
that writing is also a business. The reality is, those who want to
make a full- or part-time job out of writing are going to have a
more positive and productive career if they understand the basic
business principles underlying the industry. The Business of Being
a Writer oﬀers the business education writers need but so rarely
receive. It is meant for early-career writers looking to develop a
realistic set of expectations about making money from their work
or for working writers who want a better understanding of the
industry. Writers will gain a comprehensive picture of how the
publishing world works—from queries and agents to blogging and
advertising—and will learn how they can best position themselves
for success over the long term. Jane Friedman has more than
twenty years of experience in the publishing industry, with an
emphasis on digital media strategy for authors and publishers. She
is encouraging without sugarcoating, blending years of research
with practical advice that will help writers market themselves and
maximize their writing-related income. It will leave them
empowered, conﬁdent, and ready to turn their craft into a career.
Getting Everything You Can Out of All You've Got Jay
Abraham 2001-10-12 A consultant to some of America's leading
corporations shares key insights and ideas on how to supercharge
one's business and career, explaining how to create and develop
new opportunities for wealth in any business, enterprise, or
venture. Reprint. 50,000 ﬁrst printing.
80/20 Sales and Marketing Perry Marshall 2013-08-13 Marketer
Perry Marshall converts the widely known 80/20 principle into a
master framework that multiplies the power of everything you do
in sales and marketing and makes scary-accurate predictions. It's
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the ultimate secret to selling more while working less.Guided by
famed marketing consultant and best-selling author Perry
Marshall, sales and marketing professionals save 80 percent of
their time and money by zeroing in on the right 20 percent of their
market - then apply 80/202 and 80/203 to gain 10X, even 100X
the success. With a powerful 80/20 software tool (online, included
with the book), sellers and marketers uncover how to slash timewasters; advertise to hyper-responsive buyers and avoid tirekickers; gain coveted positions on search engines; diﬀerentiate
themselves from competitors and gain esteem in their
marketplace. With the included tools they'll see exactly how much
money they're leaving on the table, and how to put it back in their
pockets. Sellers will identify untapped markets, high-proﬁt
opportunities and incremental improvements, gaining time and
greater proﬁt potential. Supported by online tools from Marshall,
including The 80/20 Power Curve, a tool that helps you see
invisible money, and a Marketing DNA Test, a personal assessment
that zeroes in on one's natural selling assets, this timeless guide
promises to change the game for seasoned and novice marketers
and sellers.
Professional Search Engine Optimization with PHP Cristian
Darie 2007-04-18 Maybe you’re a great programmer or IT
professional, but marketing isn’t your thing. Or perhaps you’re a
tech-savvy search engine marketer who wants a peek under the
hood of a search engine optimized web site. Search engine
marketing is a ﬁeld where technology and marketing are both
critical and interdependent, because small changes in the
implementation of a web site can make you or break you in search
engine rankings. Furthermore, the fusion of technology and
marketing know-how can create web site features that attract
more visitors. The mission of this book is to help web developers
create web sites that rank well with the major search engines, and
to teach search engine marketers how to use technology to their
advantage. We assert that neither marketing nor IT can exist in a
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vacuum, and it is essential that they not see themselves as
opposing forces in an organization. They must work together. This
book aims to educate both sides in that regard.
5 Gears Jeremie Kubicek 2015-08-05 Be present, connect more
eﬀectively, all while being as productive as possible 5 Gears: How
to Be Present and Productive When There Is Never Enough Time
teaches you to shift into the right gear at the right time so that
you can grow in your relational intelligence and increase your
inﬂuence. This revolutionary text introduces you to the ﬁve
diﬀerent gears, or mindsets, that carry you through various facets
of your day. These include: First gear—when you fully rest and
recharge Second gear—when you connect with family or friends
without the involvement of work Third gear—when you are
socializing Fourth gear—when you are working and multi-tasking
Fifth gear—when you are fully focused and 'in the zone,' working
without interruption Using these gears consistently allows you to
bring a new level of relational intelligence to your life that oﬀers a
competitive advantage in our task-driven world. All too often
people go through life without truly connecting—and can, as a
result, miss out on experiences and relationships that have the
power to bring them great joy. By understanding how the ﬁve
gears presented in this engaging book work, you can improve your
ability to connect with the world around you. Explore why some
people stay disconnected from the people and events around
them, and why others always seem to have a deep connection to
their friends, family, and surroundings Learn how to set triggers
and markers that help you shift into the right gears at the right
time, which will increase your relational dynamics and make you
more productive Create positive change in the dynamics of your
relationships Improve your respect and inﬂuence—and learn a sign
language that, when used, can change your perspective and your
world. 5 Gears: How to Be Present and Productive When There Is
Never Enough Time is the perfect resource for anyone who wants
to live and lead connected.
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Engage!, Revised and Updated Brian Solis 2011-02-25 The
ultimate guide to branding and building your business in the era of
the Social Web—revised and updated with a Foreword by Ashton
Kutcher Engage! thoroughly examines the social media landscape
and how to eﬀectively use social media to succeed in
business—one network and one tool at a time. It leads you through
the detailed and speciﬁc steps required for conceptualizing,
implementing, managing, and measuring a social media program.
The result is the ability to increase visibility, build communities of
loyal brand enthusiasts, and increase proﬁts. Covering everything
you need to know about social media marketing and the rise of the
new social consumer, Engage! shows you how to create eﬀective
strategies based on proven examples and earn buy-in from your
marketing teams. Even better, you'll learn how to measure
success and ROI. Introduces you to the psychology, behavior, and
inﬂuence of the new social consumer Shows how to deﬁne and
measure the success of your social media campaigns for the short
and long term Features an inspiring Foreword by actor Ashton
Kutcher, who has more than 5 million followers on Twitter Revised
paperback edition brings the book completely up to date to stay
ahead of the lightning fast world of social media Today, no
business can aﬀord to ignore the social media revolution. If you're
not using social media to reach out to your customers and the
people who inﬂuence them, who is?
Search Marketing Benchmark Guide 2005-2006 2005
Advertising Media Planning Larry D. Kelly 2015-02-12 Updated and
greatly expanded to reﬂect the explosive growth of new media,
this acclaimed and widely-adopted text oﬀers practical guidance
for those involved in media planning on a daily basis as well as
those who must ultimately approve strategic media decisions. Its
current, real-world business examples and down-to-earth
approach will resonate with students as well as media
professionals on both the client and agency side.
Agile Information Business Natalia Kryvinska 2017-09-01 This
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book accomplishes an analysis of critical aspects of managerial
implications on the business with information. The business
dealing with information is spreading in the service market; and,
an eﬃcient management of informational processes, in order to
perform successful business with them, is now crucial. Besides,
economical/business, technological or any other kind of
information, organized in a variety of forms, can be considered as
an ‘informational product’. Thus, creating a business value out of
information is challenging but vital, especially in the modern
digital age. Accordingly, the book covers the methods and
technologies to capture, integrate, analyze, mine, interpret and
visualize information out of distributed data, which in turn can
help to manage information competently. This volume explores
the challenges being faced and opportunities to look out for in this
research area, while discussing diﬀerent aspects of this subject.
The book will be of interest to those working in or are interested in
joining interdisciplinary and transdisciplinary work in the areas of
information management, service management, and service
business. It will also be of use to young generation researchers by
giving them an overview on diﬀerent aspects of doing business
with information. While introducing them to both technical and
non-technical details, as well as economic aspects, the book will
also be extremely informative for professionals who want to
understand and realize the potential of using the cutting-edge
managerial technologies for doing successful business with
information/ services.
Start Small, Stay Small Rob Walling 2010 Start Small, Stay
Small is a step-by-step guide to launching a self-funded startup. If
you're a desktop, mobile or web developer, this book is your
blueprint to getting your startup oﬀ the ground with no outside
investment. This book intentionally avoids topics restricted to
venture-backed startups such as: honing your investment pitch,
securing funding, and ﬁguring out how to use the piles of cash
investors keep placing in your lap. This book assumes: * You don't
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have $6M of investor funds sitting in your bank account * You're
not going to relocate to the handful of startup hubs in the world *
You're not going to work 70 hour weeks for low pay with the hope
of someday making millions from stock options There's nothing
wrong with pursuing venture funding and attempting to grow fast
like Amazon, Google, Twitter, and Facebook. It just so happened
that most people are not in a place to do this. Start Small, Stay
Small also focuses on the single most important element of a
startup that most developers avoid: marketing. There are many
great resources for learning how to write code, organize source
control, or connect to a database. This book does not cover the
technical aspects developers already know or can learn elsewhere.
It focuses on ﬁnding your idea, testing it before you build, and
getting it into the hands of your customers.
Professional Search Engine Optimization with ASP.NET Cristian
Darie 2007-09-04 Provides information on creating and
maintaining Web sites that are optimized for search engines.
Optimize Lee Odden 2012-04-17 Attract, engage, and inspire your
customers with an "Optimize and Socialize" content marketing
strategy Optimize is designed to give readers a practical approach
to integrating search and social media optimization with content
marketing to boost relevance, visibility, and customer
engagement. Companies, large and small, will beneﬁt from the
practical planning and creative content marketing tactics in this
book that have been proven to increase online performance across
marketing, public relations, and customer service. Learn to
incorporate essential content optimization and social media
engagement principles thereby increasing their ability to acquire
and engage relevant customers online. Optimize provides insights
from Lee Odden, one of the leading authorities on Content and
Online Marketing. This book explains how to: Create a blueprint for
integrated search, social media and content marketing strategy
Determine which creative tactics will provide the best results for
your company Implement search and social optimization
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holistically in the organization Measure the business value of
optimized and socialized content marketing Develop guidelines,
processes and training to scale online marketing success Optimize
oﬀers a tested approach for a customer-centric and adaptive
online marketing strategy that incorporates the best of content,
social media marketing, and search engine optimization tactics.
The Copywriter's Handbook Robert W. Bly 2007-04-01 The
classic guide to copywriting, now in an entirely updated third
edition This is a book for everyone who writes or approves copy:
copywriters, account executives, creative directors, freelance
writers, advertising managers . . . even entrepreneurs and brand
managers. It reveals dozens of copywriting techniques that can
help you write ads, commercials, and direct mail that are clear,
persuasive, and get more attention—and sell more products.
Among the tips revealed are • eight headlines that work—and how
to use them • eleven ways to make your copy more readable •
ﬁfteen ways to open a sales letter • the nine characteristics of
successful print ads • how to build a successful freelance
copywriting practice • ﬁfteen techniques to ensure your e-mail
marketing message is opened This thoroughly revised third edition
includes all new essential information for mastering copywriting in
the Internet era, including advice on Web- and e-mail-based
copywriting, multimedia presentations, and Internet research and
source documentation, as well as updated resources. Now more
indispensable than ever, The Copywriter's Handbook remains the
ultimate guide for people who write or work with copy. "I don't
know a single copywriter whose work would not be improved by
reading this book." —David Ogilvy
Ultimate Guide to Social Media Marketing Eric Butow 2020-08-18
Create Focused Social Media Campaigns Tailored to Your Business
Ultimate Guide to Social Media Marketing takes readers through a
360-degree perspective of social media marketing in businesses,
from strategy to tactics, from organic to paid, from B2B to B2C,
encompassing all of the current networks. Topics include: Why
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businesses need to embrace social media marketing
Understanding today’s social networks from big ones like
Facebook and YouTube to emerging platforms Learning how to
craft your business’s social media strategy using today’s formats
How to leverage images and video in your social media outreach
Leveraging chat bots, paid social media, and inﬂuencer marketing
Building your business social marketing team Measure your social
media outreach progress and improve your performance over time
SEO Warrior John I Jerkovic 2009-11-09 How can you make it
easier for people to ﬁnd your website? And how can you convert
casual visitors into active users? SEO Warrior shows you how it's
done through a collection of tried and true techniques, hacks, and
best practices. Learn the nuts and bolts of search engine
optimization (SEO) theory, the importance of keyword strategy,
and how to avoid and remedy search engine traps. You'll also
learn about search engine marketing (SEM) practices, such as
Google AdWords, and how you can use social networking to
increase your visibility. Ideal for web developers, savvy marketers,
webmasters, and anyone else interested in SEO, this book serves
not only as an SEO tutorial, but also as a reference for
implementing eﬀective SEO techniques. Create compelling sites
with SEO that can stand the test of time Optimize your site for
Google, Yahoo!, Microsoft's Bing, as well as search engines used in
diﬀerent parts of the world Conduct keyword research to ﬁnd the
best terms to reach your audience--and the related terms they'll
respond to Learn what makes search engines tick by utilizing
custom scripts Analyze your site to see how it measures up to the
competition
SEO for Growth John Jantsch 2016-09-11 "Search Engine
Optimization, also known as SEO, is how people search and ﬁnd
your website on the Internet. ... SEO is a key growth channel for
your business, but the rules of SEO have changed dramatically in
recent years. To grow your business in today's economy, you need
a strong online presence. But what does that entail exactly?
seo-copywriting-guide-201

Marketing is no longer about mass-market advertising and
outbound sales; it's about capturing demand -- grabbing the
attention of people already looking to make a purchase or acquire
speciﬁc knowledge. To do that, your content needs to be at the
top of Internet search results"--Amazon.com.
Mastering the World of Marketing Eric Taylor 2011-05-04 The
best of the best strategies from leading marketers There are
millions of ways to speak to your market today; this makes
choosing the best approach all the more important. With methods,
tricks, techniques, strategies, and platforms suited for companies
and budgets of all sizes, Mastering the World of Marketing reveals
how 50 of the top marketers working today generate leads, create
brand recognition, and capture new customers. Covering both
oﬄine and online channels, this comprehensive guide examines
traditional, alternative, and hybrid approaches, giving you the full
range of what works today so you can choose what suits your
business needs best. Includes networking, word of mouth
marketing, customer referrals, yellow page directories, radio,
print, email marketing, direct mail, internet marketing, social
media marketing, public relations, and advertising Includes
chapters from contributors such as Chris Brogan, Tony Hsieh, Jack
Trout, David Meerman Scott, Guy Kawasaki, Peter Shankman,
Scott Stratten, Mari Smith, Gary Vaynerchuck, and more! A valuepacked resource that oﬀers unparalleled access to today's
brightest marketing stars, Mastering the World of Marketing gives
you all the marketing tools you need to reach your audience with
compelling, winning messages
The Copywriting Sourcebook Andy Maslen 2010-02-11 It’s OK
knowing the theory, but when it’s 9am and you have just been
given until lunchtime to write some copy for a new sales email,
landing page, press ad or brochure, what you really need is a
shortcut. This book takes the grind out of planning and writing
almost any type of copy by providing step-by-step advice on the
best layouts, approaches and styles to suit everything from an
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email subject line to recruitment ad, direct mail letter or website.
Prepared by one of the best copywriters in the B2B sector, this
book also provides the reader with templates for 13 of the most
common copywriting tasks for maximum eﬀectiveness and speed.
Web Words That Work Michael Miller 2012-12-27 Write great
search-optimized, customer-optimized web copy! (No experience?
No problem!) Need to put together a website? Or post to your
company’s Facebook page? Or write a great Google AdWords ad?
You know it’s important. Your image is at stake. Maybe a lot
ofmoney, too. But you’re not a professional web copywriter. Where
do you start? Right here. Million-selling author Michael Miller will
teach you, show you, guide you–even if you’ve never done it
before! Think you can’t write? Hate to write? Forget school: Here
are all the professional-quality online copywriting tips and tricks
you need right now. Miller will help you ﬁnd your voice, organize
your message, use links, get great search results, and a whole lot
more. Best of all, you’ll learn how to grab hold of people in
seconds–because that’s all the time you’ve got! • The perfect web
copywriting guide for every entrepreneur, small businessperson,
blogger, and website owner • Keep it short, keep it simple! • Think
like your readers, ﬁre them up, and get them to act! • Write text
that search engines and humans will both love • Be absolutely
clear! Squeeze all the confusion out of your content • Make sure
you know just enough grammar and punctuation • Combine text
and visuals to make them both work better • Choose the right
delivery formats • Integrate your copy into an existing web page
design • Work well with web designers and developers Detailed,
expert guidance for writing: • Web pages • Online articles • Blog
posts • Social media updates • Web ads • Email promos &
newsletters • Online press releases • Online help & FAQs •
Smartphone & tablet content • Web interfaces Michael Miller has
written 100+ non-ﬁction books, including The Ultimate Web
Marketing Guide; B2B Digital Marketing; Using Google® AdWords
and AdSense; Using Google® Search; The Complete Idiot’s Guide
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to Search Engine Optimization; Sams Teach Yourself Google
Analytics in 10 Minutes; and Facebook for Grown-Ups. Miller’s
books have sold more than one million copies worldwide. He has
earned a reputation for clearly explaining technical subjects to
non-technical readers, and oﬀering exceptionally useful real-world
advice on complex topics.
30-Minute Social Media Marketing: Step-by-step Techniques to
Spread the Word About Your Business Susan Gunelius 2010-11-12
BIG PRESENCE isn't just for BIG COMPANIES anymore! A social
media marketing handbook for small business owners on the go
Social media has opened the door to anyone who wants to
promote themselves--including small businesses. Designed
speciﬁcally for busy small business owners, this book puts you on
the fast track to maximizing your business's visibility and
generating proﬁts—regardless of the size of your marketing
budget or the time you have to devote to it. 30-Minute Social
Media Marketing provides 22 short chapters packed with realworld examples, templates, sample marketing procedures, and
screen shots taking you step-by-step through the essentials. With
little time and eﬀort, you will master the arts of: Blogging and
microblogging Social networking and bookmarking Audio and
video E-books and webinars Direct and indirect marketing Brand
and relationship building Word-of-mouth marketing Expanding
your reach and establishing your position Integrating with
traditional marketing Evaluating results By the end of the book,
you will have completed a social-media marketing plan that
produces real results and created a strategy for future marketing
plans--all in just 30 minutes a day.
A Project Guide to UX Design Russ Unger 2009-03-13 “If you are a
young designer entering or contemplating entering the UX ﬁeld
this is a canonical book. If you are an organization that really
needs to start grokking UX this book is also for you. " -- Chris
Bernard, User Experience Evangelist, Microsoft User experience
design is the discipline of creating a useful and usable Web site or
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application—one that’s easily navigated and meets the needs of
both the site owner and its users. But there’s a lot more to
successful UX design than knowing the latest Web technologies or
design trends: It takes diplomacy, project management skills, and
business savvy. That’s where this book comes in. Authors Russ
Unger and Carolyn Chandler show you how to integrate UX
principles into your project from start to ﬁnish. • Understand the
various roles in UX design, identify stakeholders, and enlist their
support • Obtain consensus from your team on project objectives
• Deﬁne the scope of your project and avoid mission creep •
Conduct user research and document your ﬁndings • Understand
and communicate user behavior with personas • Design and
prototype your application or site • Make your product ﬁndable
with search engine optimization • Plan for development, product
rollout, and ongoing quality assurance
Web Copy That Sells Maria Veloso 2013-02-15 Just as technology
is constantly evolving, author Maria Veloso approaches marketing
communication from a posture of ever newer, faster, and more
eﬀective techniques. The thoroughly revised third edition of Web
Copy That Sells provides both timeless and cutting-edge methods
to help content marketers achieve phenomenal success. With the
rise of social networks, “Twitterized” attention spans, and new
forms of video content, marketers’ online sales techniques need
an upgrade. You’ll gain tips for crafting attention-grabbing,
clickable, and actionable content; learn how to streamline key
messages down to irresistible “cyber bites” for highly targeted
Facebook ads and interactive web banners; discover the latest
psychological tactics that compel customers to buy; and learn how
to write video scripts that sell. Whether your focus is on web copy,
email campaigns, social media, or any of the other latest and
greatest opportunities for lead generation through digital
marketing communication, these tips will help you pack a fast,
powerful, sales-generating punch.
Digital Branding Daniel Rowles 2014-04-03 Digital Branding gives
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step-by-step, practical guidance on how to build a brand online.
Through exploring topics like content marketing, social media,
search optimisation and web analytics, Daniel Rowles develops a
robust framework for brand planning, channel selection and
measuring the eﬀectiveness of your brand campaigns. Digital
Branding contains real world case studies, a guide to the free and
paid tools that can help measure digital branding in each of the
diﬀerent online channels, examples of social guidelines, process
and policy and an original step by step digital branding process
along with measurement techniques and guidelines.
The Copywriter's Toolkit Margo Berman 2012-07-19 Written from a
real-world perspective by an award-winning
copywriter/producer/director, this comprehensive guide is what
every writer needs to create powerful, strategic ad copy. Focusing
on strategy, technique, and the skills needed to write for diﬀerent
media, The Copywriter’s Toolkit book will sharpen your copywriting
skills whatever your level. Introduces essential conceptual
strategies and key writing techniques for result-driven copy
Provides practical advice on writing for speciﬁc media including:
print, radio, TV, websites, blogs, social media, ambient, digital,
direct mail, product packaging, and viral marketing Covers all
areas of copy development: on-strategy and on-target messaging;
headline and slogan creation; brand personality and tone of voice;
broadcast production conceptualization and print / digital
typesetting consideration Presents innovative visual examples
from exciting multimedia campaigns, comments from copywriters
at world-renowned agencies, inspiring radio scripts, TV scripts and
storyboards, eﬀective blog posts, imaginative package copy, and
more Shares invaluable writing tips and insights from awardwinning copywriters currently at global agencies Includes
supplementary website an instructor’s manual, sample syllabus,
PowerPoint presentations, and creative assignments, as well as
student study aids, ﬂashcards, podcasts and/or webinars by the
author, and links to sample and featured campaigns, agencies,
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and related videos
The Copywriter's Handbook Robert W. Bly 2020-04-07 The
classic guide to copywriting, now in an entirely updated fourth
edition This is a book for everyone who writes or approves copy:
copywriters, multichannel marketers, creative directors, freelance
writers, marketing managers . . . even small business owners and
information marketers. It reveals dozens of copywriting techniques
that can help you write both print and online ads, emails, and
websites that are clear, persuasive, and get more attention—and
sell more products. Among the tips revealed: * 8 headlines that
work--and how to use them * The 5-step “Motivating Sequence”
for generating more sales and proﬁts * 10 tips for boosting landing
page conversion rates * 15 techniques to ensure your emails get
high open and click-through rates * How to create powerful “lead
magnets” that double response rates * The “4 S” formula for
making your copy clear, concise, and compelling This thoroughly
revised fourth edition includes all new essential information for
mastering copywriting in the digital age, including advice on
content marketing, online videos, and high-conversion landing
pages, as well as entirely updated resources. Now more
indispensable than ever, Robert W. Bly's The Copywriter's
Handbook remains the ultimate guide for people who write or work
with copy.
Ultimate Guide to Google AdWords Perry Marshall 2017-10-10
Covering the latest breaking news in Google AdWords, the ﬁfth
edition introduces revised, expanded and new chapters covering
Enhanced Campaigns, Google AdWord’s Express, Google’s Product
Listing Ads, and the introduction to Google’s Universal Analytics.
Nuances in Big Data advertising are also revealed and expanded
sections and necessary updates have been added throughout.
Updates speciﬁc to this edition include: Powerful bidding strategies
using remarketing lists for search ads New ad extension features
Automation capabilities using AdWords scripts Bonus Online
Content that includes links to dozens of resources and tutorials
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covering: registering a domain name, setting up a website,
selecting an email service, choosing a shopping cart service,
ﬁnding products to sell, and starting up an Google AdWords
account Readers are given the latest information paired with
current screenshots, fresh examples, and new techniques.
Coached by AdWords experts Perry Marshall, Mike Rhodes, and
Bryan Todd advertisers learn how to build an aggressive,
streamlined AdWords campaign proven to increase their search
engine visibility, consistently capture clicks, double their website
traﬃc, and increase their sales. Whether a current advertiser or
new to AdWords, this guide is a necessary handbook.
Digital Marketing Strategy Simon Kingsnorth 2016-05-03 The
modern marketer needs to learn how to employ strategic thinking
alongside the use of digital media to deliver measurable and
accountable business success. Digital Marketing Strategy covers
the essential elements of achieving exactly this by guiding you
through every step of creating your perfect digital marketing
strategy. This book analyzes the essential techniques and
platforms of digital marketing including social media, content
marketing, SEO, user experience, personalization, display
advertising and CRM, as well as the broader aspects of
implementation including planning, integration with overall
company aims and presenting to decision makers. Simon
Kingsnorth brings digital marketing strategy to life through best
practice case studies, illustrations, checklists and summaries, to
give you insightful and practical guidance. Rather than presenting
a restrictive 'one size ﬁts all' model, this book gives you the tools
to tailor-make your own strategy according to your unique
business needs and demonstrates how an integrated and holistic
approach to marketing leads to greater success. Digital Marketing
Strategy is also supported by a wealth of online resources,
including budget and strategy templates, lecture slides and a
bonus chapter.
Landing Page Optimization Tim Ash 2012-03-29 A fully updated
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guide to making your landing pages proﬁtable Eﬀective Internet
marketing requires that you test and optimize your landing pages
to maximize exposure and conversion rate. This second edition of
a bestselling guide to landing page optimization includes case
studies with before-and-after results as well as new information on
web site usability. It covers how to prepare all types of content for
testing, how to interpret results, recognize the seven common
design mistakes, and much more. Included is a gift card for Google
AdWords. Features fully updated information and case studies on
landing page optimization Shows how to use Google's Website
Optimizer tool, what to test and how to prepare your site for
testing, the pros and cons of diﬀerent test strategies, how to
interpret results, and common site design mistakes Provides a
step-by-step implementation plan and advice on getting support
and resources Landing Page Optimization, Second Edition is a
comprehensive guide to increasing conversions and improving
proﬁts.
Search Engine Optimization Bible Jerri L. Ledford 2015-03-23
Detailed, practical guide to increasing your Web traﬃc through
better search results Wonder how some companies pop up high in
search engine rankings? It's all about search appeal. Master the
strategies, techniques, and shortcuts in this detailed guide and
you can improve your Web site's search rankings and drive the
targeted traﬃc you want to your virtual door. Learn new ways to
add social media to the SEO mix, make your site mobile Webfriendly, write SEO tags for maximum exposure, and more. Search
Engine Optimization (SEO) is hot; the online advertising market is
expected to grow at 34% CAGR between 2005 and 2010, and nine
out of ten companies are estimated to be implementing SEO
strategies Find out how to get listed in the major search engines,
directories, and indexes, and learn strategies for planning and
implementing a successful SEO campaign Take advantage of the
case studies of readers who implemented the SEO techniques
outlined in the ﬁrst edition of this book and signiﬁcantly improved
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search rankings Discover how to target and reach the customers
you really want; optimize your site speciﬁcally for Google, MSN, or
Yahoo!; demystify the role of links and linking in search;
implement social media and mobile search optimization; and
analyze your SEO eﬀorts to see what works If you want to make
SEO work for you, the new edition of this practical book is what
you need to succeed.
Eﬀective SEO and Content Marketing Nicholas Papagiannis
2020-01-30 Get beyond the basics and see how modern-day users
are reimaging the SEO process SEO is often underutilized and
overlooked across the marketing realm today. SEO is not merely
trying to improve your website ranking on Google, but it can spark
and optimize ideas. Above all it can help improve the amount of
free traﬃc coming to your web properties. This book provides you
with a comprehensive approach to make sure marketing spend is
utilized as eﬀectively as possible and deliver the best ROI for your
brand and business. Maximizing your organic (free) traﬃc
channels should be a top priority and this book will provide you
with insight on how to do that. From working with social media
inﬂuencers to steering creative ideas and campaigns, modern day
SEO requires a full-service perspective of marketing and its
processes. General education on SEO and organic content marking
Understanding which search engines to focus on How SEO and
content can solve business problems Building a new brand
through SEO and content Identifying who your true competitors
are Which Analytics reports you should be regularly monitoring
How to establish research channels that can inform your business
initiatives Building personas and audience purchase journeys
Prioritizing locations, demographics and countries What needs to
be in place to maximize free traﬃc levels to your brands assets
Understanding all the key tasks and attributes for an eﬀective
content program Data-Driven Content: Detailed instruction on how
to use data to inform content responses, ideas and asset types
Understanding diﬀerent content asset types from standard items
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like articles to highly advanced assets like ﬁlms, podcasts, white
papers and other assets Calculating ROI for SEO and Content
initiatives Small business marketing via content and SEO and
having the right small business mindset for success Website and
content design considerations (accessibility, principles of
marketing) Optimizing for the future and looking at other search
venues Amazon Optimization YouTube Optimization App Store
Optimization (ASO) Podcast Optimization Optimizing Blogs and
other oﬀ-site content Prepping and optimizing for the newest
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technologies, including voice search, artiﬁcial intelligence, and
content discovery vehicles How to build an optimization path and
programs that drive results and manage risks In addition to
learning the most eﬀective processes to structure your SEO, you
will have access to bonus materials that accompany this book
which will include worksheets, checklists, creative brief examples,
quizzes, and best interview questions when hiring an SEO
specialist. Modern-day marketers, business owners, and brand
managers, this book is for you!
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